
 

Who are the people most likely to be SA's Covid super-
spreaders?

South Africans can be divided into two broad groups: those that are largely adhering to Covid-19 preventative
measures, and those that show only limited adherence to the recommended guidelines. It is this latter group that
should be of concern as they are potentially super-spreaders of Covid-19.

According to Ask Afrika’s Covid-19 Tracker study, the larger of these groups, representing around 65% of South Africans,
can be classified as exhibiting high adherence to sanitation and preventative measures such as mask-wearing and social
distancing, while the remainder – 35% - can be classified as demonstrating limited adherence. The limited adherence
group is least likely to observe behaviours pertaining to social distancing and isolating after testing positive for Covid-19 –
potentially becoming super spreaders of the virus.

The Covid-19 Tracker study is a pro-bono study which was launched by Ask Afrika at the start of the lockdown in South
Africa. Its aim is to regularly canvas the opinions of a demographically representative sample of South Africans in order to
gain a better understanding of the socio-economic impact of the coronavirus, lockdown and gradual re-opening of the
economy has had on South Africans.

The limited adherence group is less likely to have had a personal experience with Covid-19. They are unlikely to know
someone who has contracted the virus, been hospitalised as a result of contracting the illness, or who has passed away
due to Covid-19. This is one of the reasons that they are less concerned with non-compliance behaviour. They are similarly
less concerned about contracting the virus and are less emotional as a result.

This group are significantly more likely to live in the Northern Cape, Mpumalanga and the North West and less likely to live
in suburban or metropolitan areas. They are also significantly more likely to be younger in the 19–24 year age group.
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Despite the fact that this group is less emotionally involved, they are more likely to turn to less constructive coping
mechanisms such as denial, substance abuse or blaming others in the absence of a support structure outside their family.

In addition to being less motivated to adhere to preventative measures, they are also more exposed to stigmas against
practicing preventative behaviours which consequently deters adherence. These stigmas are primarily related to mask-
wearing and social distancing behaviours.

Our study found that there has been a drop in the number of people adhering to the recommendations between February
and March 2021. Those staying at home as much as possible has dropped from 90% to 80%; maintaining social distancing
has dropped from 73% to 71%, and those who won’t go to gatherings of more than 50 people dropped from 64% to 57%.

Similar to the pattern seen in social distancing behaviours, respondents are displaying a reduced tendency towards
maintaining recommended mask practices although there has been a minor increase (3%) in those who will cover their
mouth and nose when they have the flu. This latter increase is likely to be due to the increased salience of the topic as flu
and cold season approaches.

A concerning trend as we head into winter is declining preventative behaviours such as covering sneezes, avoiding
touching one’s face or surfaces, and taking vitamins and supplements.

Despite similar levels of concern around the safety of the vaccine between the two groups the limited adherence group is
less likely to want to receive the vaccine. They are also less likely to trust health experts, the World Health Organisation, and
doctors or nurses for vaccine related advice. Ironically, however, these individuals and entities remain the best channel
through which to promote vaccine uptake.

Our research indicates that government influence is relatively low with only 57% saying they would take cognisance of
governmental advice leading to the adoption of preventive behaviours.

Nearly half of those surveyed experience stigma against adhering to preventative measures including social distancing from
others, wearing a mask and avoiding close contact when greeting. The most common stigmas are against social distancing
and mask-wearing. There is also a stigmatisation against the use of hand sanitiser with the result that there was a 20%
decrease in the use of hand sanitiser between February and March this year.

Those belonging to the limited adherence group are more likely to be negatively influenced by stigmas, which has an overall
negative influence on their behaviour and attitude to adhering to preventative measure.

We urgently need initiatives to address these stigmas in order to address these deteriorating metrics. Despite society’s
general fatigue with all things Covid-19 related, the preventative guidelines are crucial for general hygiene and should
become a long term habit. Life is not back to normal and the threat of a third wave remains.

About Ask Afrika

Ask Afrika is a market research company. We support our clients’ decisions through market research facts. Typically,
our clients’ require information around social research and philanthropy, experience measures and consulting and brand
dynamics.

Our clients operate across various industries, including retail, telecoms, finance, and the public sector. We offer tailor-
made and ready-to-use offerings for all our clients regardless of the size of project.

Including citizen research, Ask Afrika specialises in brand and customer experience research. We are well known for
creating some of the most useful, go-to industry benchmarks, including the Ask Afrika Orange Index®, the Ask Afrika
Icon Brands®, the Ask Afrika Kasi Star Brands and the Target Group Index (TGI).



Ask Afrika’s knowledge of brands is extensive. We measure psychographics, service, products, brands and media. Our
data has been used by the majority of the top 50 advertisers and media owners in South Africa for nearly two decades.

Social research decisions are required around HIV/Aids and more recently, Covid-19. Educational and early childhood
development, fair-trade shopping, media and financial research are some of the areas we love to work in. NGO’s, public-
and private sector clients choose to work with us to get the pulse of the nation.

In addition to being brave, agile, vibrant and experimental, we apply deep thinking to every research project. Our aim is
to be legendary at everything we do and to make a meaningful impact.

Partner with Ask Afrika in order to confidently make game-changing business decisions that grow your business.
www.askafrika.co.za | az.oc.akirfaksa@tcennoc

About Andrea Rademeyer

Andrea is much more than a CEO and Intellectual Researcher — she is an icon for female
entrepreneurs on the continent and has gained success and global recognition as a leader in
her field over the last 25 years. She sees business as playing a pivotal role in shaping and
changing society and is committed to that change through uplifting societal voices. Ask Afrika
was founded in social research and this drive is still evident in the weekly Covid-19
measurements, directed by Andrea’s thought leadership. Her commitment to honouring the
voice of South African citizens is born out of an enduring passion for all things socio-
political.

Andrea served on two Covid-19 MAC technical committees led by Prof. Mokgatle and Prof. Mehtar and is registered with
SAMRA, ESOMAR, PAMRO and as a research psychologist, with the Health Professions Council of South Africa. She
successfully completed the YPO-WPO Presidents’ Program at Harvard Business School, Boston USA (2015, 2016,2017,
2018) and has delivered several International papers, complimented by leadership awards and accolades, including being
awarded the Alumni Laureate at the University of Pretoria. She works actively with universities around the country to create
student internships.

She is an acclaimed conversationalist who is respected for her integrity, loved for her eccentricity and well known for
enjoying life to the fullest, having taken the front seat on the rollercoaster of life.
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