
 

How to advertise to teenagers and young adults

One of the biggest challenges marketers face today is how to get kids, teenagers and young adults to notice ads when they
don't watch TV or read newspapers.

Of course, a lot of marketers just continue to do what they have done for decades and that is stick to the same old same old
advertising strategies even though their messages are falling on deaf ears and not being seen by eyes that are looking
everywhere but at ads.

Reliable statistical data shows that teenagers and young adults don't watch TV anymore. They don't read newspapers and
don't listen to the radio much, nor do they read magazines.

They are getting their information from their social media networks because they trust their friends more than they trust
news bulletins.

They get their entertainment from personal digital music collections and watch videos and movies they get from the internet
and DSTv Catchup, Vidi, Node or Netflix.

So, how does one talk to them? Quite simple in my opinion - and that is to use every method possible to get involved in their
everyday conversations.

Simple in concept, but often complicated in practice. It requires homework and a well-crafted strategy. This is not anything
like developing an advertising campaign but more like starting out on a game of chess and allowing your brand
communications to be two-sided and very, very flexible.

Maybe this is why so many brands just stick to the same now useless way of doing things. Maybe they're too scared to
even try and understand the marketing process required to get through to this target market.

The irony of course, is that the most efficient way of reaching this market is now actually a whole lot cheaper than the old
way.

So, that's the good news. You CAN reach teenagers and young adults. And you can do it with a lot less of a budget than
ever before.

24 Feb 2015By Chris Moerdyk

https://www.bizcommunity.com/
https://www.bizcommunity.com/Profile/ChrisMoerdyk


ABOUT CHRIS MOERDYK

Apart from being a corporate marketing analyst, advisor and media commentator, Chris Moerdyk is a former chairman of Bizcommunity. He was head of strategic planning and public
affairs for BMW South Africa and spent 16 years in the creative and client service departments of ad agencies, ending up as resident director of Lindsay Smithers-FCB in KwaZulu-
Natal. Email Chris on moerdykc@gmail.com and follow him on Twitter at @chrismoerdyk.
Covid-19 boosts trust in traditional mass media - 21 Jul 2020
Don't listen to the post-corona marketing hysteria - 17 Jun 2020
Let's talk about marketing after corona - 15 May 2020
Will the mass media learn anything from Covid-19? - 28 Apr 2020
Covid-19: Secure online advice, mentoring and workshop facilitating - 23 Mar 2020

View my profile and articles...

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/PressOffice.aspx?i=718
mailto:moerdykc@gmail.com
https://www.twitter.com/chrismoerdyk
https://www.bizcommunity.com/Article/196/15/206424.html
https://www.bizcommunity.com/Article/196/423/205173.html
https://www.bizcommunity.com/Article/196/423/204010.html
https://www.bizcommunity.com/Article/196/15/203241.html
https://www.bizcommunity.com/Article/196/423/201841.html
https://www.bizcommunity.com/Profile/ChrisMoerdyk

	How to advertise to teenagers and young adults
	ABOUT CHRIS MOERDYK


