
 

Adams & Adams adopts .africa domain

Intellectual property and commercial law firm, Adams & Adams, announced a digital identity switchover to
www.adams.africa on its social media accounts.

Source: pixabay.com

With branches and associates in more than 15 African countries, the changeover “celebrates our African identity and
heritage”, says Adams and Adams. The next step is to transform “our email and web domains to reflect our changed
identity and proud heritage”.

Africa’s new home on the world wide web is steadily making its way into leading brands’ DNA with the likes of Adams &
Adams, ABSA, Lifetime TV Network and others realising the benefits of actively associating themselves with the Bright
Continent and its one billion consumers.

“Seeing respected brands proudly supporting .africa URLs is thrilling. We congratulate Adams & Adams on their .africa
transformation agenda,” says Lucky Masilela, CEO of .africa administrator, Registry Africa.
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The soon-to-be iconic .africa brand is increasingly being emblazoned on traditional and new media platforms across the
continent. “The availability of a new online space is clearly proving to be valuable to brands, agencies and their respective
marketing campaigns, as this latest switch to .africa by Adams & Adams demonstrates,” adds Masilela.

“Africa is open for business and .africa is our storefront. The africa gTLD is the perfect platform to promote the one place
on earth that still boasts the widest selection of natural wonders, coupled with the best promise of future growth,”
concludedMasilela.
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