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John Brown scoops multiple global awards

Global leading content agency John Brown Media picks up eight wins at the 2019 International Content Marketing
Awards in London - including Best Large Content Agency.

The International Content Marketing Awards is the biggest night in the content
marketing calendar. Agencies from across the world offer up their greatest work
from the past 12 months for judgement by some of the biggest names in

marketing. THE CMA INTERNATIONAL

CONTENT MARKETING
The event provides the industry with a stunning showcase of talent, expertise,
inspiration and insight for brand marketers the world over. AWA R D S 2 O 1 9

It was a great evening for John Brown Media, which picked up an impressive
eight gongs including the overall winner of Best Large Content Agency of the
year.

Awards included:

e Winner: Best Large Content Agency

¢ Bronze for Best Automotive: MINI Creative Club (John Brown South Africa)
¢ Gold for Best Content Platform: MoneySense — NatWest

e Gold for Best Use of Print: Reach out and Touch — Sappi Europe

o Silver for Best B2B Campaign: MoneySense — NatWest

¢ Silver for Designer of the Year: Kerry Wakefield — Waitrose & Partners

¢ Bronze for Best Automotive: MINI Creative Club (John Brown South Africa)
¢ Bronze for Best Intercompany Engagement: The Roger Collective — Virgin Management Group
¢ Bronze for Best Use of Imagery: Waitrose & Partners Food

2019 has been an impressive year for John Brown. The global new-business effort has seen a number of high-profile wins
such as Capitec (SA) Sam's Club (USA) and Loblaws (Canada). The largest was Sam's Club in the US; launching a data-
driven ECRM content programme.

Wins have led to the opening of new offices in San Francisco, Toronto, Tel Aviv and Stockholm. As well as hiring the best
creative talent in the industry, investment has continued in our advanced data, media activation and retargeting capabilities
in order to deliver the very best content programmes for our clients.

Lani Carstens, MD for John Brown South Africa, said, “Award entries of this calibre have to demonstrate proven return
on investment for clients and that is what makes winning at the CMA’s all the more meaningful.”

Through the visionary leadership of CEO Andrew Hirsch, constant innovation, agility and teamwork, John Brown has defied
the market downturn and demonstrated a continuing ability to satisfy our valued customers.

John Brown Media global CEO, Andrew Hirsch, said, “I'm very proud of everyone at John Brown who has won a CMA
award and would like to extend my congratulations to all CMA member agencies for the consistently great content that is
created. All of the teams at John Brown continue to bring to life wonderful stories on behalf of our clients, so | am delighted
that our hard work has been recognised by winning the ultimate accolade of Best Large Content Agency.”
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For more information please contact Andrew Hirsch (UK)

Andrew.Hirsch@johnbrownmedia.com
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Dentsu

Dentsu is the network designed for what's next, helping clients predict and plan for disruptive future
den tsu opportunities in the sustainable economy. Taking a people-cantered approach to business transformation,

dentsu combines Japanese innovation with a diverse, global perspective to drive client growth and to shape

society.
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